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m Direct spending on leisure travel by $2.1 TRILLION GENERATED . )
domestic and international travelers totaled cenome | e _ $2.1 trillion: Economic
$621.4 billion in 2013. § : output generated by domestic
= Spending on leisure travel generated 3 and international visitors
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(2) shopping; (3) visiting friends; SPENDING | $266.58 . | $621.48 by trayel expend\tu_res (includes
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domestic and international travelers, SPENDING $161.18 { $105.48B in taxes without the tax
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= Us. regldents logged 4.52 m||||on.person trips Note: Direct spending totals do not include international passenger fares ' glmilllonfiobs .
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meetings and events. ;
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; attributed to travel and tourism
businesses benefit from an average of $9.50 FOODSERVICES I $209.2 B
in increased revenue and $2.90 in new profits PUBLIC TRANSPORTATION I $168.0 B
2012 LODGING  E—— $167.5 B No. 1: Where travel ranks
* Person-trip defined as one person on a trip away from home AUTO TRANSPORTATION [ $157.4 B among all U.S. industry exports
overnight in paid accommodations or on a day or overnight RETAIL N $94.3 B
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TOTAL: $887.9 billion Source: US. Travel Association
No. 6: Where travel ranks
INTERNATIONAL TRAVEL in terms of employment
compared to other major
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Direct spending by resident and international o > in terms of employment
Taiwan 36.4%

travelers in the U.S. averaged $2.4 billion a day,
$101.4 million an hour, $1.7 million a minute and
$28,154 a second.

Source: U.S. Travel estimates based on U.S.
Department of Commerce - Office of Travel and
Tourism Industries
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